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1 Definition

An online repository of guidelines and templates for the marketing and communication of the
University by Employees, to Students and the community.

2 References

UniSQ Defined.

3 Definition Information

Approved Date 23/10/2015
Effective Date 23/10/2015
Record No 15/3508PL

Failure to comply with this Policy or Policy Instrument may be considered as misconduct and the provisions of the relevant Policy or Procedure
applied. A hard copy of this electronic document is uncontrolled and may not be current as UniSQ the University regularly reviews and updates
its Policies and Policy Instruments. The latest controlled version can be found in the UniSQ’s Policy and Procedure Library.



http://www.tcpdf.org
https://policy.usq.edu.au/

